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Women’s Economic Agenda 

Powerful impact on vote and turnout in 2014 

 

This is a turning point in the 2014 off-year elections when parties, candidates and leaders can 

recognize how central are unmarried women and the Rising American Electorate to the Demo-

crats’ chances and how clear a path there is to get their votes and get them to vote.
1
  This is the 

main finding of the most recent survey and focus groups from Democracy Corps and Women’s 

Voices Women Vote Action Fund.  This report should be a call to arms, a populist call to arms 

that sets up the stakes in these terms: 

It's critical to vote in November. If Republicans win, big money will get its way, and 

even more hard-working women and men will be drowning. You can change that. 

We have an economic plan, including a women’s economic agenda. When the mid-

dle class succeeds, America succeeds. 

This populist set-up, along with the “in-your-shoes” narrative about people’s economic struggles, 

and a policy agenda that includes equal pay and equal health insurance, help for working mothers 

and help with better jobs through raised minimum wage and more affordable college, shifts the 

race from one where Democrats trail by 1 point to one in which they are ahead by 3.  It also dra-

matically increases the turnout and Democratic preference of unmarried voters.    

Off-year elections usually break one way or the other in the final six months.  Right now, the na-

tional congressional race is largely stable and tied, but Democrats are being held back by unmar-

ried women, who now give Democrats just a 17-point advantage on the vote (compared to a 20-

point margin in 2010 and a 34-point margin in 2012).  There is no bigger factor.  

                                                 
1
 The survey of 950 2012 voters (950 weighted) and 827 likely 2014 voters nationwide was con-

ducted from June 10-15, 2014.  Unless otherwise noted, margin of error for the full sample= +/-

3.18 percentage points at 95% confidence.  Margin of error for likely 2014 voters= +/-3.41. 

 
WVWVAF is a 501(c)(4) social welfare organization.  It participated in this survey to gather information about how 
to improve civic engagement of under-represented segments of the American population. 
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There are big forces that could shift the race: lack of enthusiasm for the president is a risk for 

Democrats; increasing hostility towards Republicans in Congress is a risk for Republicans. Un-

married women are the opportunity for Democrats to take their fate in their hands. 

 

Key findings: 

 Unmarried women can make or break the election in 2014. 

 When 2014 likely voters are exposed to empathetic “in your shoes” messaging and an 

economic agenda for working women and men, it shifts the vote from -1 to +3. 

 When unmarried women are exposed to the same message framework, they shift from 

+17 Democratic margin to +31 and their turnout increases by 10 points. 

 The economic agenda for working women and men includes a cluster of powerful poli-

cies on helping working mothers, equal pay and equal health insurance, raising the mini-

mum wage and making college affordable to get to better jobs.  

 GOP attitude toward equal pay has most turnout effect and GOP attacks on Obamacare 

and economic policies increase Democratic turnout. 

 The national congressional race is tied and stable, with Democrats held back by modest 

vote among base RAE and unmarried women.  

 Unmarried women are the main story because they are reporting modest turnout inten-

tions and the vote among this group is now close to 2010 level. But they clearly can be 

moved and mobilized by “in your shoes” messaging. 

 Two contextual factors: 1. Wrong track and modest job approval for the president, and 2. 

Increased hostility towards Republicans and Congress.  Which will come to matter more 

will tell us how the race breaks. 

 Powerful closing rationale: if Republicans win, the people with money win and more 

working men and women will be drowning. 

 

Congressional vote and state of the nation 

The race is dead even, and we are getting bored reporting that.  This report offers decisive advice 

to change this.  Among voters likely to vote in 2014, the vote is even at 45 percent to 46 percent.   

The race has not been able to break for Democrats because the Rising American Electorate, par-

ticularly unmarried women, are underperforming even 2010 margins, which was a terrible year. 

And among unmarried women likely to vote in 2014, Democrats are winning by just 17 points—

17 points below the margin they gave President Obama in 2012 and 3 points below their margin 

for Democrats in 2010.  

Unless progressives engage these voters and make politics matter to them, this is likely to be a 

repeat of 2010. A sizeable 85 percent of non-RAE voters, say they are “almost certain” to vote in 

November. By contrast, two-thirds (68 percent) of RAE voters who voted in 2012 report that 
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they are “almost certain” to vote in 2014. The Congressional race is dead even--however, among 

those who voted in 2012 but are unlikely to vote in November, Democrats enjoy a 33-point mar-

gin on the vote.   

 
 

The mood of the country has grown increasingly pessimistic since the start of 2014.  This is ap-

parent in voters’ deep frustration with their political leaders, and about 40 percent of RAE and 

unmarried women disapprove of the president’s performance.  That is the context.  

But just as big and part of the uncertainty is the sinking public view of leaders and parties – with 

the Republicans in the House leading the pack.  
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The Democrats’ in-your-shoes populist message   

The WVWVAF focus groups developed the “in-your-shoes” language that is a precondition to 

being heard on the economy.  Candidates have to get what is happening to peoples’ lives, how 

“people are drowning because jobs don’t pay enough to live on.  We need leaders who can live a 

day in our lives and make a change for us…”  That sets up a big choice between Republicans 

who represent the interests of the wealthiest and Democrats with policies for working women 

and men.   

The Democratic message was more favorable among all voters, but especially among the RAE 

and unmarried women.  Furthermore, regression analysis shows that both messages produced an 

effect on turnout.  

But what gives the narrative power is the economic agenda for working women and men – that 

includes a disproportionate number of policies.  The strongest for unmarried women and most 

impactful on vote and turnout are those that form a ‘women’s economic agenda’. The agenda in-

cludes policies that are tied to the narrative:  

1. Equal pay and equal health insurance which are key to equity, including women’s pay 

and their ability  to grapple with the rising cost of living. 
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2. Finally recognizing the challenges of working mothers with policies that help. 

 

3. Raising the minimum wage and increasing access to affordable college so women can 

get better pay. 

The agenda also included Medicare and raising taxes on the wealthiest individuals and corpora-

tions.   These policies are popular among all voters, but particularly among unmarried women. 
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The battle between the parties raises the risks for Republicans and effects turnout.  There are two 

big levers apparent in the data. 

1. Republican policies and attitudes on equal pay for women. Democrats get a bump in 

turnout when attacking Republicans for failing to believe that there is a pay gap and fail-

ing to support paycheck fairness legislation.  In regression analyses, this had the strongest 

impact on mobilizing voters against Republicans. 

 

2. Turnout backlash against Republicans. Republicans also have a strong agenda, and 

their emphasis on cutting spending and taxes is popular.  But when they attack Democrats 

on the economy and Obamacare, those that disagree are more mobilized to vote. In sum, 

these debates produce a net benefit for Democrats.  
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Framing the choice for the election shifts vote and turnout  

The closing Republican argument is a call for voters to send a message at the polls in November. 

The Democratic one summarizes the “in-your-shoes” and populist message and policies and 

changes the race pretty dramatically. The Democrat says: “It’s critical to vote in November.  If 

Republicans win, big money will get its way and it will be even harder; working men and women 

will be drowning.  You can change that.  We have an economic plan.  When the middle class 

succeeds, America succeeds.”  Two-thirds of unmarried women say this makes them more likely 

to vote Democratic – back up to 2012 levels.  
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At the conclusion of the survey—after respondents heard an equal number of messages and poli-

cies from both sides –the net vote shifts 4 points—from a margin of -1 to a margin of +3.   

The effect is particularly significant among the RAE and unmarried women. Indeed, we find no 

significant shift among those who are not RAE—this result is totally produced by the RAE and 

unmarried women.  Among the RAE, Democrats’ margins increase from +19 to +27.  And 

among unmarried women, Democrats’ vote margin increases from +17 to +31—net 11 points 

better than the margin they gave Democrats in 2010 and nearing their support for Democrats in 

2012.   
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Critically, these messages and policies also produce higher levels of enthusiasm among unmar-

ried women and the RAE, who currently report lower levels of turnout in the off-year election.  

The non-RAE respondents increase their turnout by 6 points but the unmarried women and RAE 

show turnout increases near 10 percent. 

We think this narrative, policy, and choice can change this stable race and increase turnout.  Af-

ter a year-long series of projects by WVWV and Democracy Corps, it is ready for prime time.  

 

 

 

 

  

 


